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2.Business Regulatory Framework




St. Aloysius’ College (Autonomous), Jabalpur

Part A Introduction
T 37 — e
Programme: Certificate | Class: B.Com Ist Year session 2021-22
HIEHA : THTOT U e © &, W ELRR D) w7 : 2021-22
Subject: Financial Accounting
o : s i
1 Course Code
UTSAHH T HIS
2 Course Title Financial Accounting
KERERRILE? foretr wraien (W1 o)
3 Course Type Core
UTSASHH A ThR ETN
4 Pre-requisite Not required
qatue (Al FE ar) | wft & forg swersa (Open For all)
5 Course Learning Successful completion of this course, the student will be able to:
Outcomes 39 UTGUSHH T AhTdTIae U A T B e § e g
IS ST Y e Aquire conceptual knowledge of basics of accounting
o (4 (TR T g ATl T I JH 16 T
e Identify events that need to be recorded in the accounting
o) (CLO) records (31 TSR 1 T 5 Rk S Rt o e o
ST 71)

e Develop the skill of recording financial transactions and
preparation of reports in accordance with GAAP (GAAP &

HTAR et e Fepi it ot ST Rfié Ram st 1 ahivter
fornfera e

e Describe the role of accounting information and its
Limitations (TRETeH SIHeRT shT fHeRT SR S8 HHTAT T q0
)

e Equip with the knowledge of accounting process and
preparation off in a accounts of sole trader (AT ST o

T gk 3R 3ifaw @i i I o IH E o)

® Recognize circumstances providing for increased exposure to
errors and frauds (gﬁ?ﬁ S @) & Fgd Sigd o fog Yo
L ATt ittt = ue= 1)

6 Credit Value 6
hige A

7 Total Marks Max Marks freraq 37 : 30+70
¥ b

Part B: Content of the Course
AT & UTGAHA hi forear aeq

Total No. of Lectures(in hours per week)-3, Total Lectures: 90
e i o wear 90 (wia ware =i #): L:3




Unit

Topic/ fowx

No. of Lectures
RS st T

Accounts: - Indian History, Definition, Objectives, Basic
Concept and Principals of Double Entry System Journal Entry,
Ledger, Subsidiary books, Trial Balance. Introduction of Indian
Accounting Standard Final Accounts.

TR © AT ShIETd T, 389, ot STERUMTERIE Sfafy Jometieh
fogia St wfafe, @Td, gems T&deh, Taue TRATT el JHeh &
iRt foreqa STeara TS & AT Sifaw @rar daR T

15

Accounting for Depreciation (Accounting to Accounting Standard
—6), Branch Account

T BT o U @i (ST 71He 6 % STENR), e o,

15

Royalty Accounts, Departmental Accounts
AR Yok @d, e e

15

Accounting of Non- Profit Organization, Investment Account
Consignment Accounts

TR ATV HEATSAT o T ST W, ToanT o'

15

Partnership Accounts: - Dissolution of Partnership (with
Insolvency), Amalgamation of Partnership Firms, Conversion of
Partnership firm in to joint stock company

el @rd et o foee fearfera wfed, dreiert T o1 Tehishtr
A TRIc |IHERT 1 i, BH 1 6 @hy JHed H e

15

Computerized Accounts by using any popular accounting software
creating a company, configure and feature setting, creating
accounting leaders and groups, creating stock items and groups,
vouchers entry (with maintenance of vouchers), generating report —
cash book, ledger accounts, trial balance, profit and loss account
and balance sheet

Frelied @id (fordl ot AT TET |9eeRR & STANT ik Th T
AT, o T SR glareat i 42 HA1, i S R wE
ST, T WIS EHE SHHT, TSR ATaIfE (SHITEhT 3l Te@rd & €19),
TOaTE AT SHAAT- =T o, WTAT ST WTaT, o I, T ST 8T ST 37
Ietw sfte

15

Keywords/ Tags: financial A/c, Depreciation, Accounting Standard, Branch A/c, Royalty A/c,
Partnership A/c Computerized Accounts.

| feig (g / & forita @, qearerd, o aen, e T, e @, AT @il S

Part C Learning Resources
AT F-AT9ifa sreaas daes

Text Books, Reference Books & Other resources
UISd TEdoh, " T&doh, =1 HETe

S.No. Author Name of the book Publisher
9. sh. §IeED JEdeh bl H NEARIED
1 HEAGQRT [t T SThTaHT, WIITe ol TEishl
2 | vIREr e 3R T, fen foreiar oo femTerar amTR

qi=




3 S.M.Shukla Financial Accounting Sahitya Bhawan Agra
7ol <1, T, T, [ENRRSICIED] W qfocons TR
4 Agrawal Dr Mahesh Financial Accounting Ram prasad and sons,
AT SR ERRISICIET] Bhopal
THYETE U €4 JiaTe
ﬁwgﬁmm IERIERSICIER ot e yeEE

M

Gupta R.L. and Radhaswamy | Advance Accounting

S Chand & Sons New
Delhi

Shukla & Grewal

Financial Accounting

S Chand & Sons New
Delhi

Maheshwari S.N.

An Introduction to
Accountancy

Vikas publication New
Delhi

O©| 0| ~N| O o

Dr Ramesh Mangal

Financial Accounting

Satish Printers and
Publishers Indore

10 Books published by Madhya Pradesh Hindi Granth Academy
TN féal ey STehTadl ST YohTIRTA 36 forer oht qeceh

Suggestive digital Platforms, Web Links

fefSted wiew a9 foisn
http://www.ddeqgiust.ac.in/studymaterial/mba/cp-104.pdf

http://www.ddeqgiust.ac.in/studymaterial/bba/bba-104.pdf

https://deepanacemy.com/pdf/cma/foundation/fundamentals-of-accounting.pdf

o s wN -~

https://www.academia.edu/38623012/Financial AccountinglFRSEdition2ethejerryjweygandt
https://web.ung.edu/media/university-press/Principles-of-Financial-

Accounting.pdf?t=154240845385

Part D- Assessment and Evaluation
| § - Tgvitee qeaten fafemat
Suggested Continuous Evaluation Methods

Maximum Marks:100

Continuous Comprehensive Evaluation (CCE): 30 Marks

University Exam (UE) 70 Marks

Continuous Comprehensive

Evaluation
AR YedTeh | Had
=ik gears(CCE): 30

Class test 15 marks
Assignment/Case Study/ Presentation 15 marks
Total: 30

External Assessment:

University Exam Section: 70

Time:3:00 Hours
TR fogfoamas ader

T 03.00 =2

Section A: Five Very Short

Questions

Section B: Six Short Questions
Section C: Six Long Questions

05 x 02 = 10 marks

06 x 03 = 18 marks

06 x 07 = 42 marks
Total — 70 marks



http://www.ddegiust.ac.in/studymaterial/mba/cp-104.pdf
http://www.ddegiust.ac.in/studymaterial/bba/bba-104.pdf
https://deepanacemy.com/pdf/cma/foundation/fundamentals-of-accounting.pdf
https://www.academia.edu/38623012/FinancialAccounting
https://web.ung.edu/media/university-press/Principles-of-Financial-Accounting.pdf?t=154240845385
https://web.ung.edu/media/university-press/Principles-of-Financial-Accounting.pdf?t=154240845385

St. Aloysius’ College (Autonomous), Jabalpur

Part A — Introduction

Session: 2021-22
Subject/ faw=: Commerce / =wd
Programme/«mdsa: Certificate / wféftee
Class/war: B. Com 1% year / . =
Course Code/ urgasw wie: C1-COMA2T
Course Type/ urgassa st CORE
THR:
Course Title/urgasea st Business Regulatory Framework
Sfrie:

Pre — requisite/ gataar:

Not required (Open For all)

Course Learning
Outcome/ utgashn steaa= i

giterfeeri:

The outcome of this course is to provide the students with the
practical legal knowledge of general business law issues. To
understand the essentials of a valid contract, the Laws of the Act,
Consideration and the Various remedies for breach of a Contract.
To explain the various Laws with regard to the indemnity,
guarantee bailment and modes of agency creation. To acquaint
students with law relating to Negotiable instruments act and to
provide knowledge of various provisions of FEMA 2000. To
Familiarize the Students with the Various laws with regard to the
Consumer Protection in India and the Functions of the various
Consumer Forums and to Understand the Meaning and the Various
Legislations with Regards to the partnership act and limited liability
partnership act

Credit Value/ ssfeeam:

6 credits

Total Marks/ setaie:

Max. Marks: 30 (internal) + 70 (external)

Part B — Course Content

Unit 1

1. Historical Background of Mercantile Law in Indian —
e Scope and Characteristics
2. Indian Contracts Act 1872- General Laws
e Definition and Nature of contract, Agreement: Offer and Acceptance
e Consideration, Capacities of parties to contract
e Free consent, Expressly declared void agreements.

3HhTS |

TR <7 & ST A1 o ufraTiies guafy —
o g, fovryamd
TR el SAIRm1872 — = fam
o URWTNTE, s17aer shi Wahfd, 3aTTa- TEaTal T Toflehtd
o YTIwE, TRl W TS LA chl grHaT
e AT WEH A, WY &Y ¥ a9 "Ifvd 30

Unit 2

4. Agency

1. Performance and Breach of contract
2. Contract Relating to Indemnity and Guarantee
3. Bailment and Pledge




IS 2 1.3TTart T FeaTeT Ue STae |
2.&7fa qfd v wfergfar & wwiferd sigere
3.frat e e
4. usrEt
Unit 3 Negotiable Instrument Act 1881 — General Introduction
Negotiable instrument (Amendment) Act 2002
o Definition and features (Promissory Note, Bill of Exchange and Cheques),
Crossing and Dishonour of Cheques, Dishonour of Negotiable Instruments
ThrE 3 Tt arer crad stfafm 1881 — amar= sarer, fafreer drer s it (Teme)
2002
o TRWTHT, AT (Sersra=, fafawe faus uat o), ok o1 W&iech e STHTEoT, fafma
T AGUH ST STATEIOT
Unit 4 1. General Introduction to Consumer Protection Act, 1986 and 2018
e Introduction and features, Redressal agencies, Penalties,
e Difference between Consumer Protection Act, 1986 and 2018
2. FEMA, 2000
e Introduction and salient features — Regulation and Management of
foreign exchange; Authorised Person
e Contravention and Penalties, Difference between FERA & FEMA
% 4 1 3UTIRRT EeT0T 37Ty 1986 Ud 2018 1 |y forer ity
o  TEATIAT US ereruT, fireRTa Wy, dT
o  IUNITHT EIAUT ferf=rm 1986 waw 2018 & Wex 3iaw
2. %41, 2000
o EaTaT U farfure forvrwamd - fameft frfra w6 weier et Fremor; srfera =t
o ot w1 Ieeie Te 4, W U WAT o Wed S
Unit 5 1. Indian Partnership Act 1932 — General Introduction, Elements and features,
Partnership Deed
2. Limited Liability Partnership Act, 2008.- Introduction, Registration process,
Winding up
T 5 1 TR |Tgie AT 1932 — | i, , U ded UaH TeTur, fsiait Here
2 Hiftra erlRrea grgierdt stffam 2008. - seaTerT, s TtshaT, aTeerl &t aq T
Part C — Suggested Readings
S. No. Author Name of the Book \ Publication
1. Kapoor N.D. Business Law S. Chand & Company Ltd.
2. Sharma S.P. Business Law I.K. International Publishing
House Pvt. Ltd.
3. Sharma J.P. and Business Law Hindi Madhyam Karyanvay
Kanojiya Sunena Nideshalaya Delhi
4. Dr. B.K. Singh and | Business Regulatory Framework S.B.P.D. Publication
A. Tiwari
5. Varshney Dr. G.K. | Business Regulatory Framework | Sahitya Bhawan Publication
6. Arun Kumar and Business Law Ramprasad and Sons
Agrawal B.K.
7. Dr. S.M. Shukla Business Law Sahitya Bhawan Publication
and S.P. Sahai




Part D: Assessment & Evaluation

Suggested Continuous Evaluation Method
Maximum Marks: 100
Continuous Comprehensive Evaluation (CCE): 30 Marks
External Exam: 70 marks

Internal Assessment: Class Test, 15 marks
Continuous Comprehensive Assignment/ Presentations 15 marks
Evaluation (CCE):30 Marks Total — 30 marks

External Assessment: Section A: Five Very Short 05 x 02 = 10 marks

University/ Autonomous Questions
College Exam Section: 70 Section B: Five Short Questions 05 x 04 = 20 marks
marks Section C: Five Long Questions 05 x 08 = 40 marks
Time: 3:00 hours Total — 70 marks




MINOR PAPER
1.Business Organisation and Communication




St. Aloysius’ College (Autonomous), Jabalpur

Part A — Introduction

Session: 2021-22
Subject/ faw=: Commerce / =i
Programme/ wwss: Certificate / wiféfthere
Class/ ar: B. Com 1% year/ sft. &m
Course Code/ urgasn wie: C1-COMA2T
Course Type/ urgashn T THR: MINOR

Course Title/argase =t vitdeh:

BUSINESS ORGANISATION AND COMMUNICATION

Pre — requisite/ gaita:

OPEN FOR ALL

Course Learning Outcome/
TGATHA eI hY UeATser:

After completion of this course, it is expected that the student
shall understand the basics of the business and will be able to

imbibe how many businesses can be organized successfully.
The chapters related communication shall be able to elucidate
how communication place an important role in modern business
scenario.

Credit Value/ sfee a1 6 credits

Total Marks/ e siw: Max. Marks: 30 (internal) + 70 (external)

Part B — Course Content

Unit 1 Indian traditional businesses and their organizational structures. Concepts of Business,
Trade, Industry and Commerce Classification Relationship between Trade, Industry and
Commerce. Business Organisation — Concept, Characteristics Importance and Objectives

Functions of Business and Social Responsibility of a business-Steps to Start an Enterprise.

T 1 = YRA o IR S8 3 3Teh! GISTcHeh HTEHTE, AR, S8, ST 37T A1firsg

T FATYROT FTETT IANT T ATVST hT GrT I IR0 |, FTETRIh ETTST: ST
ToRIST Ul 37 Ao o S Ud | ATRIcd Fadaia 8 STavash e

Unit 2 FORMS OF BUSINESS ORGANIZATION: Business Organization - Classification -

Factors Influencing the Choice of Suitable Form of Organization - Sole Proprietorship and
Partnership - Meaning, Definition - Characteristics - Advantages. Co-Operative
Organization- Meaning Functions and Limitations of Co-operatives Societies.

FR2 | e WS TN AT T e 3T T o <RI i JHTIOIG i arel
e | Uohed STSHTI-Ua-TTget Saar: o7, gfeamn, fasivard ey, sreitmfea-wme: oref-

ERRCKEI

Unit 3 ORGANIZATION OF COMPANIES: Concepts, Meaning, Formation, Characteristics and

Significance of Private Company and Public Company. Multinational Companies (MNC'S)
and the Challenges of their organization in India

T 3 FAT T TS TSt w3t Ardsie Frt Y staamon, Futo, fakvard e sifaa

TR FFT Rl ST AR H §9h E13A H A et It

Unit 4 COMMUNICATION: Definition, Nature, Importance, Objectives of Communication.
Communication theories and process- Information theory, Interaction theory, Transaction
theory, Elements of communication process. Barriers to Communication: Linguistic
Barriers, Psychological Barriers, Interpersonal Barriers, Cultural Barriers, Physical

Barriers, Organizational Barrier.

T 4 TR g | ST, e, 3ol HeR o fUgia ud UihaT: STHeRRt s figid, SR
gt (e fram), oo fagia, der Ufhar o STTaweh ded TTEt =T ol SHITIT i
TYTU, Td TISHTcH S14U)




Unit5 Written Communication: Writing techniques and Guidelines. Letter writing - Basic
Principles, Purpose, Types of business letters. Report writing, types of reports, Drafting of
report. Oral Communication: Speeches for different occasions, Guidelines for effective
listening, Job Interviews, Type of information.

w5 | foiad dem: e qerien T (x| W oe: saredieh T Herdd fgid S T TR
frad ohee v whR|
Hiflgeh FeR: forl¥=T 3ol | fou ST aTet wToor TTelt s/eror 2q favi fHesT, Jishit o Seenr,
STHERTIET % T |

Unit 6 Modern forms of communication E-mail, Video Conferencing. International
Communication for Global Business. Information Technology: Form of technology, uses
in modern communication system. Role of social media in modern business.

= 6 AR o HATYHh AW 3-HA, ATSAT HI3HIET, faa AR 3G ST Fer T T,
SENTITEhT T &, ST T Tl H ST ST eh e § et Hifgar sht yifHenT|

Part C — Suggested Readings
S. No. Author Name of the Book Publication

1 T N. Chaabra, Business communication Himalaya publishing house

2 K K. Sinha Essentials of Business communication VK Global publications

3 Dr. Ramesh Business communication Universal publication Agra

Mangal
4. Dr S C Saxena | Business Organisation and Communication Sahitya Bhawan
Publications
5. Sanjay Gupta Business Organisation and Communication SBPD Publication
Part D: Assessment & Evaluation
Suggested Continuous Evaluation Method
Maximum Marks: 100
Continuous Comprehensive Evaluation (CCE): 30 Marks
External Exam: 70 marks
Internal Assessment: Class Test, 15 marks
Continuous Comprehensive Assignment/ Presentations/ Case 10 marks
Evaluation (CCE):30 Marks Studies/ SWOT Analysis of
Companies/ Presentations on Corporate
Social Responsibility.
Total — 30 marks
External Assessment: Section A: Five Very Short Questions 05 x 02 = 10 marks
University/ Autonomous Section B: Six Short Questions 06 x 03 = 18 marks
College Exam Section: 70 Section C: Six Long Questions 06 x 07 = 42 marks
marks Total — 70 marks
Time: 3:00 hours




ELECTIVE PAPERS

1. Business Economics

2.Business Mathematics

3.Banking Institution in India

4.Advertisement Sales promotion and
Management

5.Data Processing Software




St. Aloysius’ College (Autonomous), Jabalpur

Part A Introduction

Programme: Certificate Class: B.Com. Ist Year Session 2021-22

1 Subject: fow Commerce =rfirsa

2 Course Code

3 Course Title Business Economics =i srefamer

4 Course Type urgas =1 51 General Elective

5 Pre-requisite wafian Not Required (open for all) @i % forg suerss

6 Course Learning Outcomes | Upon successful completion of the course a student will be able
to

1. Understand how households (demand) and business (supply)
interact in various market structures to determine price and
quantity of goods produced.

2. Understand the links between household behavior and the
economic models of demand.

3. Represent demand, in graphical form, including the
downward slope of the demand curve and what shifts the
demand curve.

4. Understand the links between production costs and the
economic models of supply.

5. Understand the concept of Pricing.

6. Analyze operations of markets under varying competitive
conditions.

Credit Value 6
Total Marks Max. Marks: 30 (internal) + 70 (external)
Part B — Course Content
EICRECEARELRCIS)

Unit 1 | Historical background of economics in India with special reference to Kautilya, Definition
of Economics, Concept of Micro and Macro Economics, Methods of Economics study,
Economics Law and their nature, Significance of Economics, Basics problems of
Economics.

il | WA H TR ol UfoRTie OeMfi wifde & foRiy ded |, svefvmrer ot wftwrwr, gem R S
ST T STauwen, enfde steem it Ofcan, srefvme o R TR 3Rt wehf, stefvmE T we,
eI T AT FHEY

Unit 2 | Elasticity of Demand, Concept and measurement of Elasticity of Demand, Price, Income
and cross elasticity, Determination of Elasticity of Demand, Importance of Elasticity of
Demand.

w2 | Ol A, T AT A sl ST ST AT T i, 3T 3R TEH &, | il o o,
T 1 T WUETdT ST Hee|

Unit 3 | Factors of Production — Land, Labour, Division of Labour, Efficiency of Labour, Capital,
Organization and Enterprises, The scale of production, Theories of population.

we§3 | S o |TeH - W, 2, 5 TorvTo, 5 ol SRITHRICHT, IS, €T3 3T AT, IcATe ol JHHT, e
= fegial

Unit4 | Production of function and Law of returns, Return of scale, Equal product curve analysis,
Market and their classification, Average Revenue, Marginal Revenue, Theory of cost
and concept of revenue.




=4

S Bod J Sfawa 1 Fem, TmE w1 ufawa, e s fasgwer, aeR SR S
FifieRor, 3T SITTH, THHTd 3T, ATd 1 figid oft Ivm it stgamom|

Unit5

Price determination under perfect competition and Equilibrium of the firm, Monopoly-
price and output determination and monopoly control, Price determination under
monopoly, Imperfect and monopolistic competition — price determination.

U SiqARar § hind (el S B A W, TR - hind R Icred i SR
THIRR [2E0T, TSR % ded shiAd fade, 00 SR Teihed Siaainmar himd e

Rent-concept, Recardian and modern theories of Rent, Quasi Rent, Wage- concept,
nominal and real wages, theories of wages determination, Profit — nature, concept and
Theories of profit.

M FFaron, el # e fagid, ane sy fagid, e, weiel
HFTURON, e AR Irdfoes wegll, aeiglt frafor & fogia, st steumon 9 s & frgid
A - YA, FaYUREm W A & gl

Part C — Suggested Readings
T F-SAFRIH ST Fare

Author |

Name of the Book

Publication

weAryeR fowal Tor STehTedT, Wit shi qwdshl

Kennedy John Fundamentals of Business Economics | Himalaya Pub. Nagpur.

Singh Dr. S.K. Business Economics Sahitya Bhavan
Publication Agra

Bhatiya H.L. Micro Economics Modern Publisher New

Delhi.

Sinha Dr. V.C.& Dr. Pushpa

Business Economics

SBPD Publication Agra

fogr et S, .

TR STHNTE

T o Uoctohs™ STPRT

H.L. Ahuja

Business Economics

S. Chand Publication

Suggestive digital platforms, web links:

1. https://www.icsi.edu/media/website/Business%20Economics%20(FndProg).pdf

2. http://www.degjust.ac.in/studymaterial/bba/bba-103.pdf

3. https://old.mu.ac.in/wp-content/uploads/2020/01/FYBCOM-BUSSINES-ECO-I-Eng.pdf
4. http://elibrary,vssdcollege.ac.in/web /data/books-com sc/ bcom1/BUSINESS%20ECONOMICS. [ndf

Part D: Assessment & Evaluation

Suggested Continuous Evaluation Method

Maximum Marks: 100

Continuous Comprehensive Evaluation (CCE):30 Marks

External Exam: 70 marks

Internal Assessment:
Continuous Comprehensive
Evaluation (CCE):30 Marks

Class Test,
Assignment/ Presentations

15 marks
15 marks
Total — 30 marks

External Assessment:
University/ Autonomous College
Exam Section: 70 marks
Time: 3:00 hours

Section A: Five Very Short
Questions
Section B: Six Short Questions
Section C: Six Long Questions

05 x 02 = 10 marks

06 x 03 = 18 marks
06 x 07 = 42 marks
Total — 70 marks



https://www.icsi.edu/media/website/Business%20Economics%20(FndProg).pdf
http://www.degjust.ac.in/studymaterial/bba/bba-103.pdf
http://elibrary,vssdcollege.ac.in/web%20/data/books-com%20sc/%20bcom1/

St. Aloysius’ College (Autonomous), Jabalpur

Part A — Introduction

Session: 2021-22
Subject/ e Commerce / e
Programme/ssea: Certificate / aféfthehe
Class/=ar: B. Com 1% year / sft, ™ Jemay

Course Code/ urgassie: C1-COMBI1T
Course Type/ argasraesTIwR: CORE 1 (PAPER 2)
Course Title/argasrrentsfide: Business Mathematics /=i Tfora

Pre — requisite/ gater: Not required open for all/@ft & faT Iucrsy
Course Learning Outcome/ | e To apply basic terms of integration in solving practical

UTGaShA AT U e foer i - problems field of as of business. To explain basic methods

of business calculus, types and methods of interest account
and their basic applications in practice.

e To solve problems in the areas of business calculus, simple
and compound interest account, use of compound interest
account, loan and consumer credit.

e To discuss effects of various types and methods of interest
account.

e Connect acquired knowledge and skills with practical
problems in economic practice.

TRk T e & stewa o

o fornfdat # fom wfafem o womT It # e soaERr TOHT S | gerdT Iw et

o T |ier T ek Witk foresfera anft foeer 3 arfehen o fepreret @t
faola o o werm R

o fafir wftriift wltemali & 4= S At T & Wl Y B A H waw gnr

o T} Nt § sqaHTRes Giflewshl, rTa wraien, forfia weir, e S forat
¥ TEATCH T o ST F 3¢ v H H T 2t

Credit Value/ sfsenm: 6 credits
Total Marks/ wesie: Max. Marks: 30 (internal) + 70 (external)
Part B — Course Content
Unit 1 Brief history of Vedic mathematics in Indian knowledge tradition, methods and

practice of quick calculation of addition, multiplication, division, square and
square root of numbers through Vedic mathematics, method of quick
verification of answers from Digit Sum.

TR I 9o | Afgen it st dierw gfoem, fgew ivta & wreay 9, genst & i,
T, T, ST S Al i ToET sht fferat o WnT ST, AT ¥ ST % d@id

e i fafen
Unit 2 Rules for sign in Algebra and practice, Rules for calculation (BODMAS) and
practice, Simultaneous Equations — Meaning, Characteristic, types,

calculations (with word problems)
sffsr fora 7 foeet weeht frm we atvemE,  TomT w@eeft M td BODMAS, I

TieRT; 37, fomIvaTd, YRR T& TUFTT (3SRt 94 |fed)

Unit 3 Theory of indices (preliminary knowledge only formulae, Logarithms and
Antilogarithms —principles and calculations,

SITdieh o fogia (S ) TEmores ud Sfderemores fgia ue oMy




Unit 4 Ratio, Proportion, Percentage, Discount
HLATT, FHHAT, S , ST9ER, (97ET)
Unit 5 Commission, Brokerage, Average, profit and loss
FHHIIME, Tl |3, 1 T BT
Unit 6 Simple interest, Compound interest
TTEROT ST, Fohdl (5, AT
Part C — Suggested Readings
S.No. Author Name of the Book Publication
1. Shukla Dr. S.M. Business Mathematics | Sahitya Bhawan Publications
2. Magar Dr. Abhilasha Business Mathematics | Himalaya publication, Mumbai
3. Sancheti& Kapoor Business Mathematics | Sultan Chand and sons, New Delhi
4. Sharma J.K. Business Mathematics IK International Pvt. Ltd.,
New Delhi
5. Kumar Mrityunjay Business Mathematics | S. Chand Publishing,
New Delhi
6. Agrawal Dr Mahesh Business Mathematics | Ramprasad and sons, Bhopal
7. Gourav Tekriwal Maths Sutra Penguin Books, Gudgao
8. THT ST TTETRI T T afsehe, ST
9. HT S W TR T U Tlscthe 331
10. ST < Hew T ot YT U EH, AT

Part D: Assessment & Evaluation

Suggested Continuous Evaluation Method

Maximum Marks: 100

Continuous Comprehensive Evaluation (CCE):30 Marks

External Exam: 70 marks

Internal Assessment:
Continuous Comprehensive
Evaluation (CCE): 30 Marks

Class Test,

Assignment/ Presentations

15 marks
15 marks
Total — 30 marks

External Assessment:
University/ Autonomous
College Exam Section: 70
marks
Time: 3:00 hours

Section A: Five Very Short

Questions

Section B: Six Short Questions
Section C: Six Long Questions

05 x 02 = 10 marks

06 x 03 = 18 marks
06 x 07 = 42 marks
Total — 70 marks




St. Aloysius’ College (Autonomous), Jabalpur

Part A — Introduction

Session: 2021-22
Subject/ e Commerce / &
Programme/ resa: Certificate / aféfthere
Class/ war: B. Com 1% year /=ft. =™
Course Code/ urgasn wie:
Course Type/ urgassa w1 T&R: ELECTIVE/ saifeea (vmm= vfa®)
Course Title/argassw =t sirde: Banking Institution in India/ i # SR deem

Pre — requisite/ garaa: -

Course Learning Outcome/ | CLOL. Students will gain a strong understanding about the Banking
UTSThH 37T hl U o™ Structure in India.

) CLO2. Students will get acquainted with regulatory structure of

Banking sector in India.

CLO3. Students will understand about various banking. Institutions

including rural banking institution along with their basic functions

and their role in economic development.

CLO4.Students will gain a deeper insight about emerging trends in

banking in India.

CLO1 BT sl YA H ok =T o 9 | 99 STieret g
CLO2. BT 9Rd # dfsh & & fames <= @ aftfea g
CLO3. BT UTHIT sifefT Eeerr wfea fafsr= sifeh wreemd & it st

3R sifelen foepmar s & wwE|

CLOA BT 3T W § SfefT § 9 AT o o | Tl Stehrt freh
Credit Value/ sfze am: 6 credits
Total Marks/ we sie: Max. Marks: 30 (internal) + 70 (external)

Part B — Course Content

Unit 1 Introduction: Structure of the Indian banking system, Origin and evolution of banks,
Concept, Definitions and importance of Bank, Primary and Secondary functions of Bank,
Role of Banks in Economic Development, Prospects and Challenges of Indian Banking
System.

Keywords - Indian Banking System, Structure of Indian Banking System, Challenges to
Indian banking

TS | TP T ST JumTelt 3T TEHT, SRt ST Seata SIR ek, STaeme, qiaTTe 9 S
T HEcd, S & FTfHe ST ATeAfies i, 3ol foshre # sfohi shi firh1, TR sifeb
STTef 1 FETE S S

Unit 2 Regulatory Institutions: Objectives of Central Bank and its role in economy, Reserve
Bank of India (RBI)- Organization, Objectives, Role, Functions, Credit creation and
Control, Banking Sector Reforms, Banking Regulation Act 1949, New Licensing Policy
(RBI).

Keywords - Central Bank, RBI, Banking Sector Reforms, Banking Regulation Act 1949,
New Licensing Policy (RBI).




IHTS 2

e ST e o o 3evd R Sreleuae H 3Eeh! S[fHeRT, AR fstd s (RBI) -
1949, W= fiofa sier 75 wrgaifeT il

TS - HET o, WA Ford oo, Sk & o gur, st fafre sifafrm 1949, 13
SgafET A (Sehers))|

Unit 3

Banking Institutions: Types of Banks- Objectives, Structure, Functions of Commercial
Banks, (Public, Private and foreign Banks), Development Banks, Payments Banks,
Small Finance Banks, Indigenous Banks. Role of Banking institutions in economic
development, Prospects and Challenges of Banking Institutions in India.

Keywords - Banking Institutions, Commercial Banks, Role of banking institutions,
prospects and challenges.

3HTS 3

ST ST A 5 ST S, G, ST A1 36 B, (@, o S e
5), Ferbrr 3, T &, @ e 3, T a1 o R § AR g 6
e, T & A G 6 GG i S

Frré - S e, Ao 3o, AT Tl B g, ST Siv

Unit 4

Rural Banking institutions: Features, Objectives, structure, Functions of Commercial
banks, Co-operative Banks, Primary Agriculture Credit Societies (PACS), Regional
Rural Banks, Micro credit Institutions and NABARD. Role of Banking institutions in
rural development, Prospects and Challenges of Rural Banking Institutions in India.
Keywords - Rural Banking Institutions, Cooperative Banks, Regional Rural Banks,
Micro credit, NABARD, prospects and challenges.

3HTS 4

=wor wfirfoart (frowies), e oo S, gem o weu 3R Arard) i fae & Sth
e 1 i, e 3 T A e ) e s e

Fae - TTHior sifehT ST, TEshit sieh, &t arHior S, ATl shise, ATETS, TYTEATE 3T
RGN

Unit5

Issues and Challenges to Banking Sector: Financial inclusion in India, Digital Banking,
Technology in Banking sector. Issues of Non-Performing Assets (NPA) of Banking
institutions, Operational efficiency & profitability, security issues. Recent Trends in
Banking system in India.

Keywords - Financial inclusion, Digital Banking, NPA in Banking Sector, Recent Trends
in Banking

3HE 5

ST & % e 3R et wia § ot qumaem, fefrea s, s & & senfiedn
SifebT EeamT ot R-frearfea st (Tfie) o 12, afeErer e ST arear, g 1
TR F SfeRT Somett & g w5

Hrae - Tt wmreRm, fefSea s, dfd & § o, S 3 afern w=m

Part C — Suggested Readings

S.No.

Author Name of the Book Publication

1. | Chakrabarti, Manas Rural Banking in India New Century Publications,

2011

Gopinath,M.N. Banking Principles and Snow White Publications (P)

Operations. Ltd.,2017

3. Saha,Satish Kumar Indian Banking System, SBPD Publishing House,

2020-21

Chawla, O.P. Evolution of Banking System in | SAGE Publications India Pvt.

India since1900.




5. Singh,Sultan.

Banking Sector Reforms in India.

Kanishka Publishing House,
2008

6. India Institute of
Banking

Banking - An Introduction.

Taxmann Publications, 2015.

Part D: Assessment & Evaluation

Suggested Continuous Evaluation Method

Maximum Marks: 100

Continuous Comprehensive Evaluation (CCE): 30 Marks

External Exam: 70 marks

Internal Assessment:
Continuous Comprehensive
Evaluation (CCE):30
Marks

Class Test,
Assignment/ Presentations

15 marks
15 marks
Total — 30 marks

External Assessment:
University/ Autonomous
College Exam Section: 70
marks
Time: 3:00 hours

Section A: Five Very Short
Questions
Section B: Five Short Questions
Section C: Five Long Questions

05 x 02 = 10 marks

05 x 04 = 20 marks
05 x 08 = 40 marks
Total — 70 marks




St. Aloysius’ College (Autonomous), Jabalpur

Part A — Introduction

Session: 2021-22
Subject/ faw=: Commerce / &
Programme/ srdsa: Certificate / aféftere
Class/ =er: B. Com 1% year/ . =m

Course Code/ urgashw ®is:

Course Type/ argassa st T&R:

ELECTIVE / 9&fcash

Course Title/argase =t vitdeh:

Advertisement Sales promotion and Management/ femma= ferskar
Tadd i yeiy

Pre — requisite/ garaa:

OPEN FOR ALL/@t % fo7w 3uetsa

Course Learning Outcome/
TGATHA eI hY UeAfser:

Students will be able to understand:
The Meaning and Importance of Sales promotion. Types, tools
and Programme of Sales promotion, Sales promotion -result to
increase sales of organization
39 v & otem @ foemeff freifora it wmer o A 2 foskar dareda m gar
2 31T 36k T A B, THh TR ST HIEE I B U { qr foska T s

4 Torhfla fohel ST 2. o TIOITHT ohT qeargeh st 6T o forsha S srerar
ST 2

Credit Value/ srfee um:

6

Total Marks/ et sies:

Max. Marks: 30 (internal) + 70 (external) stfereraw ste: 30+70

Part B — Course Content

Unit 1

Historical Background of Sales Promotion in India. Nature and importance of sales
promotion - Definition, Functions and limitations, Objectives, Sales Promotion
Budget, Role in marketing.

THTS 1

R § forsht warel <t Ufererirs qufa, foska daea it wefa oit wee - afeamn, e
T WA, I3, Toshd Hade ste, fodue & i

Unit 2
Oriented.

Forms of sales promotion - Consumer Oriented, Trade Oriented, Sales Force

THIS 2

forsha EaeiT & &9 - SUHIH 39, AR 3@, e favmT 33l

Unit 3

Major tools of sales promotion - Samples, Display and Demonstration, Fashion
Shows, Sales contest, lotteries, gift offers, rebates, rewards

3HTS 3

forsrar Warede o T |Tee A, e Ud foRareneh YR, %R 3, foska st
A1ell, SUBR, P2, TERT

Unit4

Sales promotion Requirement identification, Designing of sales promotion campaign,
Involvement of salesmen and dealers, Outsourcing sales promotion, National and
International promotion strategies, Coordination within the various promotion
techniques.

THE 4

forsr e stravaehar it yeaH, fosha dada s ft fesmsfm, faskar o Ser it
arfier, 313 |ET forshar daei, T Ua STauis J=r wHifaat, fafi= J=m ae-fent
T o=

Unit 5

Developing sales promotional programme, pre- testing implementing, evaluation of
results and making necessary modifications.

THE 5

fersrar e srishn forehfr sttt olieqor & o i, GROTHT o1 Heaish 3
HTSTIF TG BTl




Part C — Suggested Readings

S. No. Author Name of the Book Publication
1 Rosan Management sales force Mc Graw Hill
2 Anne Coughlan, Erin Marketing channels Pearsons

Anderson
Part D: Assessment & Evaluation
Suggested Continuous Evaluation Method
Maximum Marks: 100
Continuous Comprehensive Evaluation (CCE): 30 Marks
External Exam: 70 marks
Internal Assessment: Class Test, 15 marks
Assignment/ Presentations 10 marks

Continuous Comprehensive
Evaluation (CCE):30 Marks

Discussion /case study etc.

Total — 30 marks

External Assessment:
University/ Autonomous College
Exam Section: 70 marks
Time: 3:00 hours

Section A: Five Very Short
Questions
Section B: Five Short Questions
Section C: Five Long Questions

05 x 02 = 10 marks

05 x 04 = 20 marks
05 x 08 = 40 marks
Total — 70 marks




